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Thesis Title Awareness of Information Sources Relation to Book Sales on the
Website and the Purchasing Decision Factors

Name Miss Thitima Thongnoul

Thesis Advisor Assistant Professor Suwattana Vonggapan

Department Business Communication Arts

Academic Year 2000
ABSTRACT

The objective of this research is to study the awareness of Information sources
relating to the website for book sales by Internet users, how the awareness of information about
the website obtained from different media affects the purchasing decision, including the factors
influencing the purchasing decision via the internet. Questionnaires are used as tools for
collecting data from a sample group consisting of 400 Internet users in Thailand. The data are
asscssed with the application of SPSS computer program. The statistics used in analyzing the data

include Percentage, Mcan, Standard Deviation, Chi-square and T-test.

The findings of the rescarch are as follows, _

1. Internet users obtain information about the website for book sales from the
Internet most.

2. The awareness of website information via the internet influences the volume of
purchasing order most.

3. The modern method of purchasing the product is not the only factor affecting the

ordering of the product. There are other factors which are of equal importance to the purchasers,

namcly, the use of persuasive wording and the details about the book sales on the website.
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® Ronald L. Applum. Fundamental Concepts in Human Communications. SanFrancisco :
A Department of Harper and Row Publishers Inc,1993, P.123-124.

* Willaim J. McGuire. "Persuaston. Resistance and Attitude Change.” in Hanbook of

Communication. New York : Raid McNally College Publishing Company. 1973
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3. MsAmARA (Cognitive) T8 1WTaIAMNANITN LUNTHIMARALAZNTARAY

1 - 1 =4 :’/ = 4‘ v Y - )

1asie q eRadAueiiauals wariianulssounieasnszfuliiiangdnssusing 4
&
1

4. undu (Drive) Msfpuniauwanwiyeanll iwszraduidiaannan
Uszaun1s0iuasn1sGEUINAaNNININ AMNITUUIINITADUAUDIANINFARINT

=i

wnAsurqelalunindenteduAresisinedy  Ivguifiesuneiegyuuy

o

WejEnaTuN1sTa18d1TnA TaGFunnaufjilin S-R THEORY HineaziBuadaiife

STIMULUS |——¥p{ BUYER'S BLACKBOX — RESPONSE
AINTTHUNNNITANA o neewin vianuidniinga MIASLALSS
= v 1 ' q 1
UAZAINTZAUA 18378 TN TD

1. Az (Stimulus) 20m:ﬁumqLﬁm‘%umqmnmﬂluéﬂar—nﬂ (Inside
Stimulus) ua:%ans:ﬁunwuan (Outside Stimulus) RIMUNNNTARIRAZABINNAD NIIARY
nszgumenanifia Ui TnARardaInsuans T alqni‘:ﬁuﬁﬂfimﬂumquq Fivl
{ianns38@udn (Buying Motive) iom&zﬁmqu@%ﬂﬁﬂumGjnattaxl-ﬁtumelq“;ﬂﬁ'\u
ey Fedanszdumeuenisznaudan 2 doude

1.1 Ranszfumnemsnans (Marketing Stimulus) fu@anszduiinnns
ﬁmmmmmmuquua:ﬁmﬁ“ﬁlﬁﬁ&xjutﬂuaqn?:ﬁuﬁLﬁmﬁmﬁudfmﬂsmumqmﬂamm
(Marketing Mix) 3a1lszneuéng
- AanszAuneduEBATT 1 MssenuuLARSuTIaaE9Y 3

MNANTYIRTA (WBNTZAUAMNABINTT



15

- RINFTHUMUTIAT R ngiavuesIA RN aNiLNaRTuY 1ag

#snunaugnAntimang

'
al

- ANTTHUAIUNIFIATLINNIFTAIMINY (F1 BENFUNUA MUY
4 a a e o 4 axla y a
\@ehe ¥39E1eNsa A Mg LI tkeAuazaINTeLiing

- RINTTHUAUNTANATUNITAAA 111 NI e NTldEwEnauane
NSRALANUANUON W3RARTITTA

1.2 AnFeHuBNT (Other Stimulus)

- BNTTHUNFUATHEAA (Economic) iU nMaznaLAsgia sels
1991FlnA IMATHENENAFEAMNABINITLELAAA

- AnszAundunalulsdl (Technological) 1y Bwmasidn vin1u

[y [y ! oy v P . 1ol o

annsofundeyatinatshisanisidatinasaonmage  Linnavegvilaraslangeaan
nersuAINFINIsTeNgLFinaliteumuiualt uarazaansomFreLinag

- BINTTHUNNNGUNE UASNEIR (Law and Political) 41 nuune
al <y <l v <y = b2 o & (] 1 % !Ag
aviteann®  AuAn vianEsald asiisninasananusiaanistesdde

- RNTTUNNGRINGTTH (Cultural) LW UsziwailunAniasne axiing

: 3

nseubigLF AR AR NsBIN T TR UAY uANTE I
2. Na83A" WiaAuiAntinAnteie (Buyers Black Box) EuamWiaf11tAy
v ) Qg a ,‘&’ 4' ek £ a Yar & a
ARINENtNALMIANANTINARYEETe TeadufRnTinAnaslaTuBnEnaann
o iﬁg e o ug aa A
2.1 anBUCI3gTe (Buyer Characteristic) ANBHUSTAILTANDNTNRIN
tadesing 1 1iu TadesuiRiuassn Tadufnudian tadugauyarauasiiadufuisanen
2.2 nezwaunsrngularesdiiFing (Buyer Decision Process) 1lsznaudan
: ' < v~ & 3 3/ Y 4 a
dumeusng q Ae nmefufiloun mefundays nisUstiliueaniauden mesnadula uas
NOFANTTHANENAINTTD
3. nIABLAUEN (Buyer's Response) wianisiindulatda aciinissndulalu
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Y

muvisdgnnszauiudrdnilusiaslasuulauna@anetnauneinmaNaNas n1s
° . a é’ -~
NI (Action) asiiATLYIUT
2. mauanweya (Information Search) Wiaiausaanisfiaziinisfuada
b 4’ ° ] o~ A’ v o <A (] L & < b 4
wiayaretinngasluntsindulageresdlitinisaseinedunafitla  nsuasivndeya
aaliinaanmsismnn viediealddua sy FudurasdssumglduinisiAzedne
tumefitnarerdudayaainunasring q M 1iu nisteroaus ensazannangipelfive
(% (3% b } 4 a vy < =l
wiinamene usidudududguinauilnauedssim mslddayaainnisluwmuniiieane
v
udo _
| 3. msuszdiunnaien (Evaluation Behavior)  tiegl41iFnaiATadne
fusefinliteyainuaiudud AastUrzdiunnadenlunisaadulade wwaANARLTEY
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" Banett, H.G. Innovation NY McGraw-Hill Book Co.1953.
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" Katz, e. Levin, M. and Hamitton. "Traditions of Research on the Diffusion of Innovation.
"American Sociological Review. 1963.
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