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ABSTRACT

The research on “Marketing Communication Strategies for “NGV (Natural Gas
Vehicle) Project” of PTT Public Company Limited” is a qualitative and quantitative rescarch. It is
aimed at investigating the marketing strategies for NGV project of PTT Public Company Limited,
studying the tools used m undertaking marketing communication strategies for

NGV project of PTT Public Company Limited and people’s percepiion in supperting
the marketing strategies for this PTT’s project.

The collection of qualitative data was obtained from interviewing the authoritics
concerned with the marketing strategies for NGV project of PTT Public Company Limited
including the collection of quantitative data using the questionnaire asking the target group who
had stalled NGV in Bangkok Metropolis, totaling 50 persons and 150 car owners who saw TV
commercials in Bangkok Metropelis; the total number of the sample who questionnaire
respondents was 150. Then the data were analyzed using frequency, percentage, mean (X} and
standard deviation (S.D.).

The research findings were that:

The purposes of perforiming “NGV Project” of PTT Public Company Limited were to
advertise and publicize as wel! as imparting knowledge of NGV to people and to exchange
opinions and attitudes tawards consuming NGV in order to reduce the amount of imported fuel.

The idea of marketing communication strategies was to convey the tangible concept
to the target group. That is, it was intended to put piuch emphasis on being economical and safety

including driving capacity.



The plan of the marketing communication strategies for “NGV Project” of PTT
Public Company Limited was intended to ensure the target group in changing consumpfion
behaviors and deciding to install NGV by providing basic knowledge of NGV and sale promation
by using integrated marketing communication strategies covering every target group.

The marketing communication strategies for "NGV Project” of PIT Public Company
Limited according to the marketing mix which included product and service, price, place and
distribution channcl, marketing promotion and advertising as well as public relations in order to
enhancing people’s perception and confidence in the product.

The tools used as advertising and public relations included television, radio,
- mewspaper, the Internet, billboard, brochure and magazine including employees and special
activities.

The result of studying people’s perceptian was that they obtamed the information
about NGV project by means of television the most. The media of PR which people could access
most was television. The media desired to present the information was television programmer.
The reason why people were open to NGV information was that they had a great deal of
knowledge about NGV which they used for deciding to install NGV. The most important reason
which made people make a decision to install NGV was that it saved a lot of money and it could
reduce the amount of expenditure of the nation and the government’s budget. As for the reason
why peaple decided not to install NGV, they said that there were only a small number of NGV
gas stations, they did not confide in the equipment, they worried that car ¢ngine would break

down and NGV containers were too large.
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